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do not just happen along. Somebody or other
has done the work and somebody has paid the
bill.

We find many apparently hard-headed bus-
iness men in all types of industries who do not
hesitate to state that they believe research is
a waste of money. They are usually the “prac-
tical” men of business. They do not “believe”
in research. They see it as a hopeless quest for
the pot of gold at the end of the rainbow. They
cannot appreciate anything but “results”—the
work done today must show a cash profit to-
morrow. And these are the men who every
day save time, money and effort using the tele-
phone, automobiles, modern railroad trains, and
a myriad of products of chemistry—all of them
products of long years of research.

One of the finest cakes of soap on the Amer-
ican market today is almost wholly a product
of chemical research. Manufacturing difficul-
ties were encountered in every step of its pro-
duction for several years. One by one, re-
search ironed them out. The product looks to
be close to perfection, but still the research
goes on seeking for something better. The
commercial success of the soap has been almost
sensational, but back of its success lies vindi-
cation of the research man—research justified.

The entire industrial structure of the world
today is a monument to research. Every ele-
ment in the prosperity and high living standards
of America is a justification of research. Let
him who fails to recognize its place in modern
life and industry go back to his horse cars and
tallow candles.
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Marking of Labels

By a recent decision of the Court of Appeals
of the District of Columbia, in the case of
“Four Roses Products Co. vs. Small Grain
Distilling and Drug Co.,” December 3, 1928, it
was held to be a deception and misrepresenta-
tion for a merchant or manufacturer to print
the words “Trade-Mark Reg. U. S. Pat, Off.”
upon his labels unless the trade-mark had ac-
tually been registered in the Patent Office.

The Commissioner of Patents is bound by
the decisions of the Court of Appeals of the
District of Columbia, and the Trade-Mark Ex-
aminer will refuse registration to any applicant
whose labels are prematurely marked with this
legend.

Previous to this decision the Patent Office
has permitted this marking to appear on the
labels when the application was filed as it was
considered a hardship to furnish labels in all
cases as actually used without this wording.
The applicant understood that if registration

was refused the said marking would be discon-
tinued.

The National Trade-Mark Company, Bar-
rister Building, Washington, D. C., will gladly
discuss this new ruling with any interested
parties.

The World’s Soya Bean Crop

Owing to the many new uses that are con-
stantly being found for vegetable oils and the
ever increasing popularity of oil cake and meal
as a stock feed, oil seeds are year by year as-
suming a more important place in world trade,
according to the Department of Commerce.
World production for the year 1926 was ap-
proximately 35,900,000 short tons, of which
about one-third was exported from the country
where it was grown either in the form of seed
or as oil and oil cake and meal, says Felix ]J.
Pope, Foodstuffs Division of the Department.

Soya beans, which are of Asiatic origin,
have been raised in China for many centuries.
That country is still the chief source of supply
and they play an important part in China’s for-
eign trade. Manchuria is the great producing
area, about 40 per cent of China’s total crop be-
ing produced in that province. Last year China
exported 7,576,493,000 pounds compared with
6,877,302,000 and 5,824,296,000 the previous

two years.

Soya beans were first used for the production
of oil and meal in the United States in 1910,
imported seed being used. American grown
seeds were first used in 1915 by cottonseed oil
mills in North Carolina. The production in this
country has increased rapidly in recent years;
while no accurate figures are available back of
1924, it is estimated that in 1917 only about
1,000,000 bushels were produced for seed. In
1924 production had increased to 5,190,000
bushels, and this year about 8,688,000 bushels
were gathered.

The yield was from 1 to 3 bushels higher
than last year in the commercial area of the
North Central States, but correspondingly
lower in most of the South, where the crop suf-
fered with the other legumes from unfavorable
weather conditions.

Regardless of the fact that production has in-
creased so rapidly, it has not kept pace with
the demand and the United States is still a large
importer not only of the beans but of the cake
and oil, imports of cake and meal for the first
nine months of 1928 having amounted to ap-
proximately 40,000 short tons.



